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Study reveals Welsh National Opera contributes

£22.5 million to the Welsh economy

A study into the impact of WNO on the Welsh economy reveals the company contributes £22.5 million to the country – five times its current annual revenue funding of £4.5 million from Arts Council of Wales.

The study takes into account the wider reach of the company’s output – from the spending power of its 238 full time employees to the £5 million its spends on goods and services in the local economy, as well as the £26 average additional spend of each visitor to a production (not including the price of tickets).

The findings of the study, carried out by Professor Dominic Shellard, Vice Chancellor of De Montfort University, were drawn up using a methodology originally commissioned by Arts Council of England, with the support of ACW and Arts Council Scotland. The study was commissioned by WNO and is based on data from its latest audited accounts covering the financial year to August 2009. 

“We know the extent to which WNO contributes to the artistic vibrancy of the nation – one only has to look at the current production of Die Meistersinger and the amount of UK media attention and praise attached to that for confirmation, “ says Peter Bellingham, Managing Director of WNO.

“However, we were very keen to better understand the economic benefits derived from the company’s work. At times of financial restraint, such as the country is facing now, some people question the relevance of public funding 

for the arts. Opera, as one of the more labour intensive and therefore expensive artforms, is often challenged in these debates. In these circumstances it is really important to be able to quantify the economic benefit a company such as WNO brings to the nation.

“I think even we were surprised at the scale of our economic impact but it is very satisfying to know that the company makes such a significant contribution,” Mr Bellingham adds. “I also think it is important to stress how that initial investment of £4.5m from ACW leverages additional income from a range of sources, for example £7m of grant funding from Arts Council of England, whilst ticket sales and fundraising income account for another £4.5m. 

“We have a crucial role as a creative industries employer in Wales with nearly 250 permanent jobs, as well as significant numbers of freelance artists and casual staff. Our set building subsidiary, Cardiff Theatrical Services, is now a significant business and an exporter, creating sets for such clients as the Royal Opera House, Glyndebourne, Scottish Opera, Royal National Theatre, the BBC, as well as companies in the USA and Europe and commercial producers such as Cameron Mackintosh.

“WNO is also drawing people to Wales to see the company perform at the Wales Millennium Centre. In 2008 – 09, of the 45,000 who saw us perform at WMC, nearly one fifth came from outside Wales. The Company is also well integrated with Wales’s artistic infrastructure through many partnerships and collaborations with writers, composers, schools, colleges and community organisations. Welsh audiences benefit from our co-production work with other opera houses across the world, sharing resources to deliver world-class productions.

“This is a significant contribution to the Welsh economy, over and above our artistic value, and to the vital creative industries sector that is so important to today’s economy,” adds Mr Bellingham.

· For further information, interviews and photographs please contact Penny Simpson, Head of Media, on 029 20 635036/ 07966 845632; penny.simpson@wno.org.uk
NOTE TO EDITORS:

· Welsh National Opera is the national opera company for Wales. It tours extensively throughout Wales and is the largest provider of opera to regional England. WNO receives annual revenue funding from the Arts Council of Wales and the Arts Council England.

